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CITY ATTORNEY ROCKY DELGADILLO, SENATOR 
MARK LENO INTRODUCE NEW MEASURE TO TIGHTEN 

STATE’S BILLBOARD REGULATIONS  
Website Launched to Aid in Identification of Illegal Billboard Locations 

 
LOS ANGELES – Los Angeles City Attorney Rocky Delgadillo and State Senator 
Mark Leno (D-San Francisco) today announced they have introduced new 
legislation that would amend the State’s existing billboard regulations in order to 
make it more difficult for sign companies to maintain and modify illegal billboards, 
to make it easier for cities to pursue significant sanctions against egregious 
violators, and to discourage future violations.  
 
In conjunction with this new legislation, the City Attorney has also launched a 
new website for Los Angeles residents to report illegal billboards or outdoor 
advertising signs. Residents are encouraged to visit 
http://www.lacity.org/atty/signoff for more information.  
 
“Existing law, including the rebuttable presumption, allows billboard companies to 
flout the law with virtual impunity,” said City Attorney Delgadillo. “Today, Senator 
Leno and I are here to say enough is enough. It’s time we had state billboard 
regulations and laws with some teeth in them.” 
 
Under existing law, outdoor advertising displays are considered “lawfully erected” 
even if they were erected illegally - without a permit - if they have been in 
existence for a period of five years or longer without receiving a written notice to 
comply from a government entity. Many jurisdictions, like Los Angeles and San 
Francisco, utilize the citizen complaint process for code enforcement of outdoor 
advertising due to limited resources. The City of Los Angeles, for example, 
currently has six inspectors for a city that contains 468 square miles and more 
than 10,000 outdoor advertising displays. It is virtually impossible to find and cite 
all of the illegally erected signs within the statutory time allowed.  
 
“Under current law,  if a billboard company puts up a billboard and it sits there for 
five years without the company ever having been told in writing it’s an illegal 
billboard, then the billboard is considered legal, regardless of whether it is 
actually legal or not,” said Delgadillo. “No other structures are afforded these 
special protections. There is no record of any debate in the Legislative history 
about this provision. It appears this is something the industry slipped in, under 
the radar, for its own protection. The rebuttable presumption needs to go.” 
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State law also allows sign owners to illegally alter their displays – i.e. making the 
signs more profitable by adding a second side or digitally converting the existing 
sign - in violation of their permit and applicable regulations and still maintain their 
structures’ status as “lawfully erected” if brought back into compliance. In effect, 
this loophole requires that sign owners who intentionally and illegally alter their 
signs must be paid “just compensation” – amounting to millions of dollars for a 
single sign - if a local jurisdiction requires an owner to remove its display despite 
the fact that the sign was illegally altered in the first place.   
 
"Our current laws imply that a billboard is legal simply because it has been up for 
a long time, making it difficult, if not impossible, to  enforce regulations that are 
designed to protect California's communities from visual blight," said Senator 
Leno. "This common sense legislation would eliminate loopholes that encourage 
billboard companies to ignore existing codes in order to maximize their profits. 
SB 690 will help ensure that billboards across the state are in compliance with 
local and state laws." 
 
Senate Bill 690, sponsored by City Attorney Delgadillo and authored by State 
Senator Leno, would close these loopholes in existing law and strengthen 
regulations by deleting the ability of sign companies to bring outdoor 
advertisement signs into compliance with the law while being protected from 
sanction under “lawfully erected” status. The bill would also delete the ability of 
sign owners to bring an outdoor advertising sign into compliance with its permit in 
order to trigger just compensation provisions if it is ordered removed. 
 
“Scenic America strongly supports Senate Bill 690, which closes an enormous 
loophole in the state's outdoor advertising laws, which, in their current form, have 
the perverse effect of protecting, if not encouraging, illegal behavior on the part of 
sign companies,” said Kevin Fry, President of Scenic America, the only national 
nonprofit organization dedicated solely to preserving and enhancing the visual 
character of America's communities. “A principle of ‘no harm, no foul’ may be 
appropriate for pickup basketball games, but not for state statutes governing 
industries that have significant impacts on the quality of California's roadside 
environments.” 
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