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VAN WAGNER COMMUNICATIONS TO VOLUNTARILY REMOVE  
SUPERGRAPHICS IN THE CITY OF LOS ANGELES   

 
In an unprecedented display of corporate social responsibility, Van Wagner 
Communications, a leading national outdoor advertising company, is voluntarily 
removing supergraphic advertising displays currently protected by a stay order in 
more than 60 locations throughout the City of Los Angeles.  The move, comes as 
a result of Van Wagner’s on-going effort to work with Los Angeles City officials 
on a permanent solution to the City’s ongoing struggles in regulating the outdoor 
advertising industry. 
 
“We have consistently pushed for tighter regulation, more accountability, and 
greater enforcement in our engagement with the City of Los Angeles,” said Van 
Wagner CEO, Richard Schaps, “this action demonstrates our commitment to the 
City and its residents as we work together to seek long-term, equitable solutions 
to the challenges the City has faced with this issue.”   
While the locations were protected by an agreement signed by the City of Los 
Angeles and approved by a Court, Van Wagner decided to voluntarily remove the 
supergraphics in their entirety.   
 
Though the City of Los Angeles remains embroiled in costly litigation with 
outdoor advertising companies on digital, supergraphics and other issues, Van 
Wagner opted not to participate in litigation against the City which resulted in 
controversial settlement agreements with other outdoor advertising companies.  
Instead, Van Wagner continues to push for a comprehensive legislative solution 
which will address the regulation of advertising displays – in all formats – fairly 
and comprehensively.  “Supergraphics, digital billboards, and other forms of 
outdoor advertising have their place in our modern society,” Schaps noted, “we 
hope that we can show the politicians and the residents of LA that there are 
companies in our industry who support their efforts to protect our 
neighborhoods.” 
   
“While we believe that we have acted at all times within the law, we have made 
this decision as part of our effort to demonstrate that we wish to work 
cooperatively with the City in determining a fair system for permitting and  
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converting signs to the digital format and for creating parity in all other areas of  
sign regulation,” said John Massoni, President of Van Wagner’s West Coast 
operations. 
 
This is not the first time Van Wagner has worked with local cities to craft effective 
policies to regulate outdoor advertisement.  Van Wagner and the City of New 
York engaged in a very successful effort to craft a comprehensive approach to 
sign regulation in the nation’s most heavily sought after outdoor advertising 
marketplace.  Today New York City has a model sign regulation program which 
effectively manages the balance between commerce and visual impacts of signs 
in the community.  “We hope that we can play that same role here in Los 
Angeles” said Massoni. 
 
Locations include high profile spots in Hollywood, Downtown Los Angeles, and in 
the Mid-Wilshire district.  “While this move costs Van Wagner serious revenue 
dollars in a very tough economy, we think its time for the industry to step up and 
do our part to be part of the solution,” said Schaps.  “We look to others in our 
industry to step up to the plate and join us as we work with City officials and 
neighborhood leaders to end these battles once and for all.” 
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